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Discuss whether his ideas are relevant in terms of marketing innovation and competitive advantage.
Seth Godin's ideas are relevant in terms of marketing innovation and competitive advantage. One of his ideas is that of embracing new tech to stay relevant. For instance, according to Seth Godin, Frank Gehry ensured that he used the newest technology to build a structure that caught the attention of all people. People came from across the world to view the magnificent structure. Also, a company should educate and assist customers. It is advisable to reach out to the customers and enlighten them with information concerning the product that the company is dealing with. This will ensure that the customer knows where to get a certain product or services. Besides, a manufacturer should also show the usefulness of a certain product or service. The producers or business men should ensure that they have provided the customers with endless inspiration (O'Brien & Southern 2011).  This can be achieved by creating and publishing content that truly connects with the audience. For instance, this was clearly shown in the packaging by the various producers.
How can you embed his thoughts, expressed through the TED talk, into your project? 
I have found the thoughts and ideas by Seth Godin useful and worth to embed in my project. His ideas can be blend with the ones that I already have to build a project that will look more innovative and thus will attract a very large number of people. Thus, the blending of both sets of ideas will produce a product that will be unique, and whenever a businessman comes up with a unique niche in the market normally prospers. Thus, I will use his thoughts by ensuring that I have embraced new tech so that my project can remain relevant. Through the use of technology, one ensures that the production process is efficient and effective. Thus, I will be able to produce high-quality products that will be eye-catching. For a business man to survive in the competitive market, he or she has to ensure that his products catch the attention of the buyers so that he can end up creating a need to buy even if it did not exist before they came to the shopping center. 
For instance, if you are working on an entrepreneurial project (domestic or international), how can you embed his insights into your marketing mix?
One of his insight is to embrace new tech. We are living in a world where technology is changing from time to time, and for a person to stay relevant in the market, he or she has to embrace the technology as it changes. Both for domestic and international projects there is a need to stay abreast with the new technology so that the company can have a competitive advantage over the ones that fail to embrace the technological changes as they occur. Also, it is good to reach out to customers as soon as possible. With the current communication tech platforms, it is possible to reach out to the customers fast. A company can create a page in any of the social media where it can reach out to the customers who have queries. Many people around the world are using social media due to the affordable smartphones which can support such platforms.
If you are working on an Intrapreneurial project, how can you disseminate throughout the company, the information about the positive outcomes of your project?
There has to be effective communication in order to have a company realize its goals. Through communication, the workers within a company get to know the workplace policies, processes, and the organization's mission and principles and how they are expected to perform their functions. Thus, it is mandatory for a company to communicate with its workers for it to realize its goals (Cook, 2008). One of the ways through which the company's management can disseminate information is via posting employee training materials or any kind of information on the organization's intranet. Also, the company can make use of a newsletter to pass information from the management level to the juniors.
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